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FEELING ALL OF YOU WOULD
AGREE THAT THERE SEEMS TO BE
A PERCEPTION WITHIN
GOVERNMENT THAT A WAY TO
FIX CERTAIN PROBLEMS IN OUR
SOCIETY IS THROUGH THE BACK
DOOR BY CONTROLLING THE
ADVERTISING RELATED TO THOSE
PROBLEMS. THIS PERCEPTION IS
AMPLY DEMONSTRATED BY THE
LARGE NUMBER OF BILLS THAT
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HAVE BEEN INTRODUCED IN
CONGRESS DURING THE LAST
FEW YEARS THAT AFFECT
ADVERTISING.

TOBACCO ADVERTISING

EVER SINCE 1965 WHEN
CONGRESS FIRST REQUIRED
WARNINGS ON CIGARETTE
PACKAGES, CONGRESS, THE
FTC, THE FCC AND OTHERS
HAVE LIMITED TOBACCO
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ADVERTISING IN HOPES OF
GETTING AT THE CONSUMPTION
OF CIGARETTES AND RELATED
PRODUCTS. ALTHOUGH A LOT
OF LAWS AND REGULATIONS
HAVE BEEN ADDED TO THE
BOOKS SINCE 1965, TED
KENNEDY HAS DECIDED THAT WE
NEED EVEN MORE INVOLVEMENT
BY THE FEDERAL GOVERNMENT
IN THIS AREA BY INTRODUCING
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S. 1883 —— THE SO—CALLED
TOBACCO PRODUCT EDUCATION
AND HEALTH PROTECTION ACT.
AMONG OTHER THINGS, THE BILL
PROVIDES $50 MILLION FOR AN
ANTI—SMOKING CAMPAIGN AND
GOES A LONG WAY TOWARDS
REPEALING THE LONG—STANDING
POLICY OF FEDERAL PREEMPTION
OF STATE REGULATION OF
LOCAL TOBACCO ADVERTISING.
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A MARKUP ON THE BILL HAS
BEEN SCHEDULED FOR MAY 16TH.
WHETHER OR NOT THIS BILL
MAKES IT FOR FLOOR ACTION
THIS SESSION, | THINK YOU CAN
SAFELY EXPECT SENATOR
KENNEDY TO CONTINUE TO PUSH
IT HARD IN THE FUTURE.

ALCOHOL ADVERTISING

AS I'VE ALREADY
MENTIONED, NOTWITHSTANDING
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THE GREAT TRACK RECORD
THAT CONGRESS HAS IN
SUBJECTING THE PUBLIC TO
CLEAN, HONEST AND
EDUCATIONAL POLITICAL
ADVERTISING, THERE ARE SOME
MEMBERS OF THE SENATE WHO
BELIEVE THAT WE SHOULD ENACT
LAWS THAT TELL THE PRIVATE
SECTOR HOW TO DO IT. THE
MOST RECENT EXAMPLE OF THIS
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IS SENATOR GORE'S BILL IN
WHICH HE TELLS YOU HOW
ALCOHOL SHOULD BE
ADVERTISED. S. 2439, THE
SENSIBLE ADVERTISING AND
FAMILY EDUCATION ACT,
REQUIRES THAT WARNINGS BE
SHOWN IN PRINT AND READ
ALOUD DURING ADVERTISEMENTS.
| MUST ADMIT, | DON'T KNOW
WHAT'S TO COME NEXT ——

31



PERHAPS A BILL TELLING YOU
WHAT ACTORS TO USE AND THE
TIME OF DAY AND THE
PROGRAMS DURING WHICH YOU
CAN SHOW THEM.  CERTAINLY,
AS SOME HAVE SUGGESTED,
SENATOR GORE'S BILL WOULD
SEEM TO ENDANGER THE 15—
SECOND COMMERCIAL BECAUSE
OF THE TIME CONSUMED WITH
THE READING AND DISPLAY OF
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AND THE PRESIDENT FACE UP TO
THE TOUGH CHOICES.

FLOOR QUESTIONS

IF TIME ALLOWS, YOU MAY
WANT TO TALK ABOUT SOME
OF THESE ISSUES AND I'D BE
HAPPY TO RESPOND TO YOUR
QUESTIONS.
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