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A brand rk burned on li k with a hot iron. It establishes the_owner's claim to"his cattle and Idzmlﬁcs them wherever they may stray. .
All Icsllimbe't‘e l:;rlas s :r: |¢I;:|‘|Y r::orjs ‘m o ar:t I:reldrv of the range. Ram:he; arteaoﬂ(n named for brands, like the JA, Straddlebus, T %ﬂchﬁr
ranches. A cowboy represents his brand, I}I:cﬁfu SMS Kid. In general, brands are made of three components: Iet!ers, figures, pictures. They are smaller,
simpler now than they were during open range days. They are read from left to right and from top to bottom. Some Texas brands are here reproduced.
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Dallas, 157 miles east of Camp Barkley, with a gopulation well over 300,000, is generally regarded as the most metropolitan of Texas cities, not
Western like Fort Worth, Southern like Houston, or Eanish-M:xi:an like Sean Antonio. Leader in banking, oil business, commerce, it leads also in
interest in music and art, has the finest bookstore in the South and Southwest, one of America's outstnndini newspapers, At Fair Park, Texas celebrated

er t ial of ind dence in 1936. e of the centennial buildings now house museums of art, history, natural histery. _Head ua[fl 5 for the
8th Army Service Command are now in Dallas. Page 303
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